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Past Research on Digital
Technologies



OO Past Research on Digital Technologies

Year 1963 to 2020 18,354 Documents



(V]
c
kS,
]
(48]
=
o
-
a.
@
b4
L S
D
VI




Top 10 countries In
Digital Technology
(Publication data)




Top 10 countries in Digital Technology (Publication
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Documents

m Social Sciences

m Computer Science

m Engineering

= Arts and Humanities

m Business, Management and Accounting

m Medicine

®m Mathematics

m Materials Science

m Energy

m Decision Sciences

®m Economics, Econometrics and Finance

m Physics and Astronomy

m Psychology

m Environmental Science

= Earth and Planetary Sciences
Chemical Engineering

m Agricultural and Biological Sciences

m Dentistry

m Health Professions

m Biochemistry, Genetics and Molecular Biology

m Nursing

» Chemistry
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50 per cent of the developing world’s
population in only two decades

almost half of the entire global population

Power of Y  conmectad
Digital

Technologies

24 million new jobs globally

800 million people could lose their jobs to
automation




* Digital Platform that will become the new
F u t u re business model and accelerate the reach of
new markets. Artificial intelligence will make
a big influence on current technologies. ...

La n d S C a e Al in mobile is the emerging trend
p in future and it holds immense potential.
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.’ We are experiencing digital transformation

Business has been reshaped

™ Education has been reformed

Qj’ Healthcare services transformed

(‘ Societies have adopted new Normal




s our future Digital?




The Future is NOW




New Business Opportunities

U n ‘ OC k| n g New learning Opportunities
New
Opportunltles World is more open to all

Beyond boundaries
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Skills set

LOW TECHNICAL MEDIUM TECHNICAL HIGH TECHNICAL
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5 Essential Skills for Digital
leadership




Enable yourself for digital planning. The future business required
learning and implementation of new skills, Plan for it. Plan for resources
and understand your constraints

The most important skill for future Jobs and business. Master it.

Enable yourself to develop new contents. It can be easy videos,
infographics or anything that help you to establish your branding

Future products would he sold more on personal branding. People love
to see the person behind the product. Focus on your personal branding

Learn easy website development and link all your efforts with your
website or mobile apps. They are very easy to learn and implement




Strategy to become a
Digital leader

—_— . Develop a digital strategy
nt in digital wo

Make YOUr presence promine

Design a comprehensive plan and required resources
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Start Digital Marketing
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Link data with your website and apps to generate

leads.
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For More Information

* Facebook page
e https://www.facebook.com/pg/infoconnectingasia

 YouTube Channel

* Connecting ASIATV
e https://www.youtube.com/channel/UCpE44cWit07e0ID{SFxTogQ

 Dr. 1Q
* https://www.youtube.com/channel/UCczyC4u0OxgMLn4JAfDHfO0Q
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